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As you sit with a blank Word Document open with a blinking cursor, you can’t 
help but wonder what the secret is to business blogging. You watch your 
competitors cranking out compelling posts week after week. You read all of the 
marketing gurus’ materials who praise the wonders of business blogging, but 
never seem to reveal their secrets.

What do they have that you don’t?

The usual blogging advice comes down to: write great content, promote your 
posts on social media, and watch the traffic pour in.

Vague information never helps anyone, especially when you’re a business 
owner who needs actual advice that you can apply to your blog today.

Sound familiar?

If so, today is your lucky day. The Best Kept Secrets of Business Blogging 
unveils real-world methods that you can use to make your business blog 
perform better while boosting conversions.

You’ll learn about the types of blog posts that help boost conversions, elements 
of blog design and presentation, and helpful plugins and resources to give your 
blog pizzazz.

Business Blogging: The Secret is Out 

The first business blogging secret is that there really isn’t just one secret to 
building the ultimate company blog. 

It’s more a series of secrets that come together to produce an ultra-successful 
blogging strategy. We’re going to dig into that strategy and reveal the secret 
sauce for winning in the world of blogging.

Introduction
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You’ve likely heard the buzzword keywords tossed around hundreds of 
times. I assure you that this isn’t just coincidence—keywords hold their merit in 
terms of helping your blog succeed, and there’s several reasons why.

First, keywords help your blog stand the chance of getting listed in the search 
engines. I don’t mean getting listed on page 10 or 20; we all know that it won’t 
do you any good to get listed all the way on page 10.

However, if you chase after keywords that are too competitive, you will have a 
difficult time finding your website listed on page 1 of Google, let alone page 2 
or 3.

So, it’s not only a matter of having a few keywords to use—it’s having the right 
keywords.

That’s where keyword research comes into effect. There are multiple tools that 
you can use to find your best keywords in terms of search volume and 
competition.

You’ll likely spend a bit of time sifting through the results, but it only takes a 
handful of good keywords to propel your business blog into the realm of 
success.

Hint: Targeting long tail keywords (search inquiries that are made of 4 words 
or more) will increase your chances of ranking higher on Google. The search 
volume (per month) might be lower, but this can lead to a higher conversion 
rate—meaning more lead generation or more sales.

Secret #1
Business Blogging Starts With Keyword Research
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Business Blogging Starts With Keyword Research

As if the right keywords aren’t enough of a guessing game, there’s another 
step to consider: what does your audience want to read about?

The secret here is to use your keyword research to determine what topics your 
audience is searching for. High search volume gives you a good indication of 
popular blog topics.

This secret of business blogging takes the guesswork out of good blog 
topics—you’re presented with actual data that shows there are customers 
searching for your proposed topic.

Here’s a real world example. Let’s say that you are a web design company that 
services your entire country. By using one of the recommended keyword tools, 
you can find hundreds of keywords that you can use, which will give clues into 
what your audience wants to read about.

Using the keyword tool Keyword Eye, we can see several popular keywords in 
terms of search volume:

Secret #2
Business Blog Topics Require Strategy
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The keyword “What is Responsive Web Design” is a blog topic laid out for you 
on a platter. According to Keyword Eye, there are 590 searches per month for 
this term. This gives you data to support that customers want to know the 
answer to this question, and it’s a perfect opportunity as a web design 
company to blog your way to fill their need of an answer.

If keyword research and strategizing is a bit too complex for you at this point, 
there’s a few other secrets of business blogging that can help you figure out 
topics.

More Secrets For Strategizing Company Blog Topics

You can use Facebook or Twitter to directly ask your audience what they want 
to read. This is another surefire way to take the guesswork out of blog topics, 
since the results are coming straight from your customers—customers who 
already have an interest in your brand, as they’ve opted to follow you on social 
media.

Secret #2 (continued)
Business Blog Topics Require Strategy
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And as a final secret for generating business blog 
topics, there are several generators you can use 
when you supply a few keywords.

These generators include Hubspot’s Blog Topic 
Generator, Portent’s Content Idea Generator, and 
InBound Now’s Blog Title Generator.

Bonus: 5 Fill-In-The-Blank Blog Topics
1. How [Your Business Name] Makes Happy Customers For Life
2. Clueless About [Product or Service]? Start Here
3. What Our Competitors Taught Us About [Product or Service]
4. (#) Wow-Factor [Products] to Add to Your [Holiday/Special Occasion/Wish 
list]
5. (#) Reasons Why [Product] Will Be Your Next Purchase For [Need, Want, 
Pain Point]

Knowing Your Audience is The Critical Key to Success



Business Blog Topics Require Strategy

All of the best keywords and topics in the world won’t help you if you don’t 
know your audience. Writing to your target audience makes all the difference 
with the success of your business blog. You might feel as if you are writing to 
a sea of non-existing people when you publish your blog, but that couldn’t be 
further from the case.
 
Who is Your Audience, Anyway?

Your audience is the vision of your ideal customer, but keep in mind that there 
are different buying phases for every reader (and customer). 

Buyers go through a cycle during their journey of purchasing your product. Not 
every reader on your blog becomes an instant customer; some are just now 
learning about your brand, while others are researching your company as an 
option for their needs.

Three of those buying phases 
that customers go through 
consist of: 

Research Phase: The phase where 
your customer likely isn’t aware that 
you exist, but they need your 
product or service. They know very 
little to nothing about your product. 

Consideration Phase: Customer has 
a general idea of your product or service, and they’re evaluating your company 
to fill a need.

Purchase Phase: The customer is actively ready to buy your product or 
service.

Secret #3
Knowing Your Audience is The Critical Key to Success
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So, can you really put your audience into one neat little box? Sometimes. But 
it’s important to remember that your customers, above all else, are human. 

And the more that you blog, you’ll be able to establish a connection to your 
audience over time. They’ll reach out to you in your blog comments, via e-mail, 
and even social media.

One important factor to keep in mind is that you shouldn’t try to blog for 
everyone. Aiming for an audience that’s too broad won’t help your blog convert. 
It might result in a lot of traffic, but what’s traffic really worth if it isn’t helping 
you make money or establishing relationships with potential customers?

Take the time to get to know your customers from the inside 
out.

Secret #3 (continued)
Knowing Your Audience is The Critical Key to Success
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Knowing Your Audience is The Critical Key to Success

Evergreen blog posts are one of the secret ingredients to successful 
business blogging. 

When a blog post is Evergreen, it means that the content is virtually timeless.

Yes, Evergreen blogs can literally last for years.

Characteristics of an Evergreen Blog 
Post:

1. Content that is easily absorbed by beginners. 
It needs to be easy to read, understand, and put 
into action for those who are uneducated in the 
topic at hand. 

2. Topics that are laser focused and intended for 
a specific audience. 

3. Blog content that is well researched and cred-
ible 

4. Will always be considered useful to your readers.

Examples of Evergreen blog topics include:

• How to Change a Tire
• The History of Christmas Trees
• The Ultimate Guide to Mastering Social Media
• Why Exercising is Beneficial to Your Health

You can see here that these examples will remain relevant over a long period 
of time, which is exactly what you want for Evergreen blog posts.

Secret #4
Evergreen Topics Stretch Your Blogging Efforts Further
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Did you know that you can use pop culture, breaking news, and other hot 
and trending topics to get ahead with your business blog?

It’s true. When a big story breaks, it’s all over the Internet. Your Facebook is 
flooded with the same story and your friends won’t stop talking about it.

This is a prime opportunity to piggyback off of big stories that made the news. 
You can essentially ride the buzz wave with your blog, which gives you ample 
opportunity to turbocharge your content with hot and trending topics.

These posts are perfect to help boost social shares, or even experience a 
spike in your web traffic.

How to Leverage Pop Culture Topics on Your Business Blog

The first step is to simply watch the news, read the news online, or be alert of 
what’s going on in social media. When you log into Facebook or Twitter, there’s 
typically a “trending” section, which highlights a variety of current 
trending topics. 

Let’s say that you are a local hospital 
that’s looking for a new blog topic. 
From this trending list on Facebook, 
you can see that Blue Bell Creamer-
ies is finally out of investigation after 
their listeria outbreak in spring 2015.

Taking the knowledge that you al-
ready know about Listeria, you can 
easily compose a blog post about 
symptoms and what to do if you think 
you’re infected.

Secret #5
Leverage Pop Culture For Increased Traffic
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Leverage Pop Culture For Increased Traffic
But to take the topic a step further, you can piggyback off of the Blue Bell 
Creameries news by making commentary about the situation. Your insight and 
comments won’t only help you take advantage of trending topics, but it will also 
help you build credibility and establish yourself as an expert through your blog.

Hint: This is also known as content curation —the process of collecting 
information on the web and presenting it in an organized and meaningful 
way.

The advantage to this business blogging secret is that you can potentially get a 
lot of social media exposure. Since the subject of Blue Bell Creameries is 
already buzzing on social media, you can contribute to the topic, stay on 
subject, and promote your business all at the same time.

Secret #5 (continued)
Leverage Pop Culture For Increased Traffic
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In the competitive world of business blogging, it’s simply not enough to pick 
a topic and write a post. Even if both your blog topic and content is top-notch, 
you still have work to do to reach your blog’s true potential.

Business owners tend to underestimate the impact the presentation of your 
blog can have—and there’s all kinds of tricks to add pop to your company blog.

Here are a few presentation tips that are easy to apply, but have a big impact:

1. Stick to small paragraphs on your business blog. Three to four sentences 
per paragraph are just about perfect. There are always exceptions, but three 

to four sentences gives you wiggle room 
for your writing, and an easier read for your 
customer.

2. Add visual cues as you transition ideas—
you can easily achieve this by using sub 
headers. The goal is to increasing the read-
ability of your blog, allowing your customers 
to jump from idea to idea without playing 
guessing games.

3. Add images to your blog posts. Take 
them yourself, select from interesting stock 
photos, or even ask for customers to 

contribute.

4. Use bullet points for easy skimming.

5. Consider formatting your blog posts with numbered lists—they’re easy to 
read and tend to generate extra website traffic.

Secret #6
There’s Power in Your Blog’s Presentation
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There’s Power in Your Blog’s Presentation
6. Use proper spelling and grammar. Sounds obvious, but poorly written 
content is a huge turn off to customers.

7. Avoid boring stock imagery. It might be tempting to swipe the first photo you 
see off of your average stock photo website. However, there’s definitely such a 
thing as overused when it comes to picking the right photography.

Give yourself some time to select a photo that really helps tell the story of your 
blog topic. A unique photo will give you a unique edge. Not to mention, it will 
help customers remember you.

8. Use large fonts—they’re easy to read and look modern on most websites.

These are a few of the best kept business blogging secrets in terms of 
presentation. Implement these presentation strategies into your company blog 
and you’ll be looking like a blogging rock star in no time.

Secret #6 (continued)
There’s Power in Your Blog’s Presentation
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WordPress is the most popular content management system avail-
able. It’s free to use and install, and it’s extremely user friendly.

Really—you don’t need to know a single line of HTML code to operate 
WordPress.

When you install WordPress on your company website, you’re met with a 
streamlined dashboard that has a convenient “New Post” button that easily 
allows you to log right in and start writing.

               WordPress dashboard showing “Add New Post” section

Other than the fact that it’s extremely easy to write and publish a new post on 
WordPress, there are other important advantages that you don’t want to forget.

SEO Made Easy 
Google also helps business owners in terms of SEO, as it has multiple free 
plugins available to help enhance your SEO efforts.

       

Secret #7
WordPress Streamlines Your Blog’s SEO & Design
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WordPress Streamlines Your Blog’s SEO & Design
The WordPress SEO Plugin by Yoast streamlines the SEO process by offering 
template-based boxes to insert your target keyword, meta tags, and more.

                       [Image Source: Yoast]

After you’re finished filling out the boxes, Yoast will essentially grade your SEO 
efforts and give feedback with a colored light. This indicates that your score is 
good, fair, or poor.

If you don’t score so hot, don’t worry. Yoast offers a page analysis tab that can 
give you some direction as to where you went wrong.

Drag-And-Drop Design Features
There are free themes within WordPress that you can use to get your business 
blog off the ground. However, a time may come where you want a design that 
is more custom, and precisely reflects your company.

For those who are a little more familiar web design, Elegant Themes offers a 
drag-and-drop template called DIVI where you can build your very own blog 
theme.

Secret #7 (continued)
WordPress Streamlines Your Blog’s SEO & Design
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This may sound quite advanced, but it’s simple to learn. And once again, you 
literally don’t have to know any HTML whatsoever to build out a template on 
DIVI.

             

With the help of WordPress, Divi, and the Yoast SEO plugin, you can literally 
custom build your business blog piece by piece. Masterig the art of the above 
might take a little bit of practice, but the end result will be an unfogettable
company blog for your customers to enjoy.

Secret #7
WordPress Streamlines Your Blog’s SEO & Design
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WordPress Streamlines Your Blog’s SEO & Design

It’s no secret that blog promotion can be a bit time consuming. The good 
news is that it becomes quicker and easier once you have a system in place. 
The secret, though, is to stay consistent and dedicated to that promotion 
schedule—that’s when you find real results.

If you haven’t explored different methods for promoting your company blog 
posts, here are a couple of tips that can get you started:
 
1. Take advantage of your social media accounts, and don’t be afraid to dive 
into more sharing options than the standard Facebook and Twitter. There’s a 
big world out there in terms of social media, so try out other platforms such as 
Pinterest and Instagram.

2. E-mail your new blog post to customers, and ask friends and family to 
spread the message as well.
 
3. Are you active on any online communities? LinkedIn and Google+ both have 
communities that cater to specific industries. If you aren’t already a 
community member on either of those platforms, consider joining up. 
Networking and sharing in these online communities can generate traction for 
your blog.
 
4. Ask employees to share and spread the word of your new blog post.
 
5. Include the web address to your blog on your traditional marketing materials, 
such as a direct mailer.

6. Write well, and write regularly. Little by little your blog will become a natural 
traffic magnet when you fill it with meaningful content. That’s the beauty of 
blogging—you promote on multiple mediums, and that promotion works for you 
around the clock.

Plan to promote, have patience, and watch your blog propel to success.

Secret #8
Promotion Propels Your Business Blog to Success
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I hope you enjoyed The Best Kept Secrets of Business Blogging and learned a 
few things along the way. Busy Blogs Plus is dedicated to educating business 
owners on the impact of blogging, and I’d like to personally help you establish 
your presence and find your blogging voice.
 
I invite you to e-mail me at info@busyblogsplus.com with any business 
blogging questions that you may have. I’m happy to help your company blog 
succeed in any way that I can.

                                           Best of luck on your business blogging journey!

                     

       Amanda Lynch, CEO

What’s Next?
The Best Kept Secrets of Business Blogging
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